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• Business Impacts Final EISToday’s 
Topics

• Business Impacts Final EIS 
Update
S ll B i L

p
• Small Business Loan 

Program
• Marketing Program
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Business Impacts Final 
Supplemental Environmental 

Impact StatementImpact Statement



Business 
Impacts • Prepared in response to Impacts 

Supplemental 
EIS

p p
District Court order issued 
January 23, 2012

EIS • Draft Supplemental EIS 
was published December 
14 201214, 2012
– Analyzed potential impacts to 

business revenues caused by 
CCLRT Project

– Highlighted mitigation 
commitments made by Metcommitments made by Met 
Council and other project 
stakeholders
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Business 
Impacts • Final EIS published June 7, 

2013Impacts 
Supplemental  

EIS

2013
– Includes record of all comments 

received on Draft Supplemental EIS pp
EIS and responses

– Available for 30-day review.
• Fi l t i i• Final step in process is 

issuance of amended Record 
of Decision
– Amended ROD anticipated from 

FTA late July
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B i F i blBusiness Forgivable 
Loan Programg

6



•Source of funds $4 millionBusiness Loan 
Program

•Source of funds $4 million 
program

$2 5 million from Met–$2.5 million from Met 
Council

–$1 million from St Paul–$1 million from St. Paul
–$0.5 million from Central 

Corridor FundersCorridor Funders 
Collaborative
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Business Loan •Small businessBusiness Loan 
Program 
Criteria

•Small business 
–<$2M sales/year

•Maximum amountCriteria •Maximum amount 
–$20,000/business

•Demonstrate revenue loss
•20% of loan forgiven each 

year business remains on 
corridor
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Snapshot of Loan Recipients

Percent
Average loss 31% of sales
100% of loss covered 36% of businesses00% o oss co e ed 36% o bus esses
>75% of loss covered 57% of businesses
Minority owned 65% of businessesMinority owned 65% of businesses
Monthly sales <$30,000 67% of businesses
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•Nearly $3 4 million inLoan Program 
Summary

•Nearly $3.4 million in 
loans approved to date

•$200 000 in administrative•$200,000 in administrative 
costs
$415 000 i i f• $415,000 remaining as of 
April 1, 2013
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M k ti PMarketing Program
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Marketing Program
• Identified $1.2 million 

dollars from project for 2 
iyear campaign

• Administered by City of 
St PaulSt. Paul

• Selected Mod and Co. 
through RFP processthrough RFP process 
and input from business 
communityy

• Started campaign in 
spring 2011
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Business Guides Very Popular
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Bus Sides - Most Impressions  
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Billboards Feature Diverse Businesses
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Billboards Feature Entire Corridor
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Green Line Web Page 
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Green Line Popular on Social Media
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Youtube.com/OnTheGreenLine

Frogtown
Video Ad
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Promote Events: Little Mekong 
Grand Re-Opening Celebration on April 25G a d e Ope g Ce eb at o o p 5

Bangkok Thai Deli Ha Tien GroceryBangkok Thai Deli Ha Tien Grocery
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Promote Events: 
Taste ofTaste of 

Stadium Village 
April 25April 25
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Updated Campaign Messages
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Business Census Data
Changes Since March 2011Changes Since March 2011

Out of over 1,400 businesses identified

Businesses March 2011-
March 2013

April 2013 Total

Opened on corridor 109 6 115

Closed on corridor 84 2 86

Moved w/in corridor 23 1 24Moved w/in corridor 23 1 24

Moved off corridor 26 0 26
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Check out our website:
More 

Information
• www.centralcorridor.org
Contact Central Corridor Project j

Office:
• 540 Fairview Avenue North

St Paul MN 55104St. Paul, MN 55104
• Construction Hotline: 651-602-1404
• Comment Line: 651-602-1645Comment Line: 651 602 1645 
• Email: 

centralcorridor@metc.state.mn.us
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