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Why Metro Transit is on social media  

• Support PR & 

marketing efforts 

• Understand customers’ 

experiences and needs 

• Share our story and 

build understanding 

• Build community 

• Grow ridership 
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Metro Transit’s social media presence 

• Twitter (2010) 

 

• YouTube (2010) 

 

• Facebook (2012) 

 

• Rider’s Almanac Blog (2013) 

 

• Instagram (February 2014) 

 

• Flickr (February 2014) 

 

 

Same username for all accounts: MetroTransitMN 
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     Metro Transit’s social media growth 
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Facebook: 24K 

Twitter: 11.4K 



Metro Transit compared to peer agencies 
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How Metro Transit uses social media 

• Real-time service updates – 

detours, winter weather, rail 

disruptions 

• Customer service – address 

questions, complaints, 

suggestions 

• Amplify messages from other 

departments – marketing, 

human resources, safety 

• Promote Rider’s Almanac blog 

posts and drive traffic to 

metrotransit.org 
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Facebook ads and promoted posts 
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Organic Facebook posts 
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Flickr and Instagram 

• Launched February 2014 

• Professional-grade photography available to the news media and the public 

 

 

 

 



Rider’s Almanac blog 
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• Launched January 2013 

• 150-plus posts 

 

• Mission Statement: Stories on 

Rider's Almanac illuminate 

connections between Metro 

Transit service, personnel and the 

communities we serve.  

 

• Content 

• Original Reporting 

• Route of the Week 

• Station Spotlights 

• Know Your Operator 

• Good Question 

 

 

 



 

 

 

 

 

 

 

 

Rider’s Almanac on social media  

• All posts promoted on social media 

• 230,000 impressions 

• 22,000 clicks 

• 5,600 likes, shares and 

comments 

• Shared by Met Council, partners 

• Embedding social media in posts 
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Rider’s Almanac impact  

• Earned media 

 

• Permanent resource 

for customers, 

employees and 

stakeholders 

 

• Personalize transit 

– Video 
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https://www.metrotransit.org/for-transit-police-k-9s-all-work-and-a-little-play
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